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SUSTAINABILITY AXIS

WINE TOURISM:
DIGITAL AND SUSTAINABILITY

DIGITAL AXIS

BIODYNAMICS

GREEN ENERGY

CO2 REDUCTION
LANDSCAPE ARCHITECTURE

THE HUMAN FACTOR

THE CHALLENGE OF TRADITIONAL
COMMUNICATION

ENHANCE THE DIGITAL TOOLS

OFF & ONLINE SALES
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WINE TOURISM: THE POWER OF COLORS

BUSINESS, INNOVATION AND PEOPLE
FIND OUT BY SMELL

LANGUAGE MAKES A DIFFERENCE
BUSINESS AXIS

PEOPLE AXIS

INTERNATIONAL MARKETS AND TRENDS
NETWORKS STILL MATTER

REDESIGN OF THE GASTRONOMIC
EXPERIENCE

ACCOMMODATION AS AN ADD-VALUE

THE STRENGTH OF GASTRONOMY DEMAND FORBISCONNECTION

ACHIEVING INTEGRAL WELL-BEING

INNOVATION AXIS
LEISURE & LEARNING




